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ABSTRACT

This study explored the mediating effect of emotional biases on the relationship between
financial literacy and investment decision behavior of bank clients in Davao City. A
quantitative method employing a descriptive-correlational design and mediation analysis
was employed, with 300 banking clients in Davao City as respondents, selected through
the snowball sampling technique. Mean, standard deviation, Pearson’s r, mediation
analysis, and path plots were used to analyze the study results. Results revealed that bank
clients exhibit a high level of investment behavior, with financial literacy playing a
significant role in their decision-making. Emotional biases were also high, with loss
aversion most dominant, indicating a strong tendency among clients to avoid financial
losses. Correlation and mediation analyses confirmed significant relationships among
financial literacy and investment decision behavior, emotional biases and investment
behavior, and financial literacy and emotional biases. The mediation analysis further
revealed a partial mediation effect, indicating that financial literacy influences investment
decision behavior both directly and indirectly through emotional biases. These findings
emphasize the dual importance of cognitive knowledge and emotional regulation in
guiding sound investment decisions. The study concludes that enhancing both financial
literacy and emotional intelligence is key to fostering prudent and well-informed
investment practices among bank clients.

KEYWORDS: Business management, investment decision behavior,
financial literacy, bank clients, Davao City.
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INTRODUCTION

Investment decisions are complex and uncertain, especially when
economic conditions, market trends, and individual circumstances are unknown
(Gardi et al., 2021). Yesildag (2017) found that investors often lack knowledge of
stock market decisions, which can hinder their rational behavior. Investors who
lack knowledge of market dynamics may become overconfident and make foolish
investments (Ansari & Moid, 2013). In Davao City, poor and middle-class clients
tend to be cautious about investing, often exhibiting a negative attitude toward it
due to limited financial knowledge and previous negative experiences. They
prefer seeking professional advice before making risky investment choices,
underscoring the importance of providing education and low-risk options for this
demographic (Estrada et al., 2022). According to the cited research by Ahmed et
al. (2021), individual investors often exhibit emotional biases while trading,
which leads to mistakes and/or wrong investment choices, resulting in market
outcomes that are either excessive or insufficient, rendering the financial
marketplace inefficient. Niyozovna (2021) noted that economic conditions also
influence investment decisions, with stock values rising during expansions and
declining during downturns. Also, irrational thinking can significantly impact
investment decisions, necessitating the consideration of emotional biases in such
judgments (Jain et al., 2021). Similarly, Balmes (2023) highlighted that, as
technology evolves, banks must prioritize inclusivity, security, and building trust
with clients, which aligns with the need for investment behavior and trustworthy
investment options. Ultimately, the study by Kusumaningrum et al. (2019)
emphasized the need for enhanced financial education to address the unique
challenges investors face.

Responsible investment decisions enable customers to allocate their
resources to projects and activities that have benefits in both environmental and
social terms, while still pursuing possible long-term financial gains (Stein, 2024).
For a decade, banks and investors have increasingly embraced ESG factors in their
financial strategies, which not only help reduce risks and tackle global issues but
also strengthen client trust and satisfaction, leading to better client retention. It
also noted that these investment choices made by bank clients play an essential
role in driving both economic progress and positive social change in our country
(Kocornik-Mina, 2021). Making well-informed investments allows bank clients to
manage their own risks more effectively and, of course, improve potential returns.
At the same time, Park & Jang (2021) suggest that it promotes the growth of
sustainable businesses, which contributes to a more equitable and inclusive future
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for all.

A distinct correlation is also found with financial literacy and investment
behavior. Individuals with a deep understanding of finance-related topics are more
adept at assessing various investment alternatives and making judgments that
align with their financial goals (Bagama, 2024). On the other hand, emotional
biases can negatively affect the bank clients’ investment decisions. Many people
rely on gut feelings or psychological tendencies rather than solid market data,
which often leads to poor financial outcomes (Ang et al., 2023). Studies have
shown that financial literacy can help reduce the impact of these prejudices,
leading to more rational, well-thought-out investment decisions by a bank client
(Adil et al., 2022). Interestingly, Millennials tend to create more good investment
decisions compared with Gen Z, who appear less influenced by understanding the
financial topics. This emphasizes the importance of tailoring financial education
to each generation’s unique needs to support sound investment decision-making
(Weixiang et al., 2022). Recent studies by Suresh (2021) have also made it
increasingly clear that integrating financial education into investment planning is
crucial for helping bank clients make better decisions and achieve better
outcomes.

A research gap on emotional biases as a mediator between bank clients'
investment decisions and financial literacy. While most prior research highlights a
connection between financial literacy and better monetary outcomes, it often
overlooks the nuanced role that emotional biases play in shaping those judgments.
Notwithstanding the heightened emphasis on financial literacy as a vital element
in good investment decision-making, there’s a significant study vacuum in the
complex area of how emotional biases mediate the bank clients' investment due to
the few studies specifically targeting bank clients as respondents that have been
carried out. Hence, the research utilized these factors to investigate the association
between financial literacy and investment decision-making, with emotional biases
serving as a mediating factor, to further empirical research on the investment
choices of bank clients in Davao City.

Findings from this research can assist bank clients in understanding how
banks impact financial literacy and investment decisions, with the mediating
effect of emotional biases, offering useful insights into the elements that facilitate
or obstruct prudent investment decisions. The researcher will disseminate the
study findings by providing duplicates of the written materials to the library in the
locale. The study's results will be published in a thoroughly reviewed paper to
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achieve greater exposure and academic recognition, and will be presented at
national and international conferences to reach writers and practitioners.

Statement of the Problem

1. What is the status of the investment decision behavior among bank
clients?

2. What is the status of the financial literacy among bank clients in terms of
Financial knowledge; Financial behavior; Financial awareness and
Financial attitudes.

3. What is the status of the emotional biases among bank clients in terms of
Loss Aversion bias; Status Quo bias; Overconfidence bias; Self-control
bias and Regret Aversion bias.

4. Is there a significant relationship between Financial Literacy and
Investment Decision Behavior; emotional biases and investment decision
behavior and Financial Literacy and Emotional Biases.

5. Do emotional biases mediate significantly the relationship between
financial literacy and investment decision behavior of the bank clients?

METHODOLOGY

Research Design. This study employed a quantitative method utilizing a
descriptive-correlational design and mediation analysis. The descriptive
technique, as articulated by Singh (2023), delineates a situation, population, or
phenomenon under investigation. The descriptive quantitative technique is used to
determine the relationship between financial literacy and investment decision
behavior, and emotional biases as the mediating variable. Furthermore,
McCombes (2019) asserts that a descriptive research strategy might examine one
or many variables using various qualitative and quantitative methodologies. In
contrast to experimental research, the researcher in this study examines and
assesses the factors. This is to improve mathematical simulations, ideas, and
hypotheses on the phenomenon. The conceptual framework model was created to
develop the relationship between financial literacy and investment decision
behavior, and emotional biases serving as the mediating variable, providing a
more nuanced understanding of decision-making processes.

In the study by Stangor and Walinga (2019), it was asserted that a
correlational research design investigates two or more interrelated variables and
evaluates the relationships among them. In the context of this study, the variables
financial literacy, investment decision behavior, and emotional biases as the

ISSN: PRINT 1656-0604 | ONLINE 2244-6532 | 4



WERHL Vol. 34, No. 2

mediating variables will be correlated. Moreover, this design proved appropriate
for employing a descriptive correlational research methodology to examine their
relationships.

Research Locale. The research conducted in Davao City offers a
significant chance to collect varied viewpoints and data. Researchers can analyze
variances in bank clients' behavior, preferences, and demographics across
geographic areas within the city. Also, the researcher chose Davao City because it
has a large number of banks and clients with more than 1 account, reflecting the
area's strong economic activity. The site is considered suitable for the researcher's
inquiry as it allows the interviewer to verify that they are engaging with a genuine
individual.

Respondents of the Study. This study will survey commercial banks in
Davao City, as they meet the requirements for this study. A total of 300
respondents participated in the study, selected through the snowball sampling
technique. In this study, existing bank customers can refer other potential
participants from their circles, enabling data collection with ease while
maintaining a sample representative of the target population. This aligns with the
research of Harjan et al. (2023), which validates a sample size of 300 as adequate
for achieving desirable and significant outcomes. The instrument employed in the
study was an adapted questionnaire from various academic sources. The survey
questionnaire validated by experts, consists of three parts. Part 1 focuses on the
investment decision behavior, adapted from the study by Tinguha & Ybafiez
(2023), consisting of 9 statements with a Cronbach’s alpha of 0.88. Part II on
financial literacy, adapted from Mugo (2016), with 19 statements and a Cronbach
alpha of 0.822. Part III on emotional biases, adapted from the study of Ritika &
Kishor (2020), 19 statements and a Cronbach alpha of 0.884

Data Gathering Procedures. The researchers used the standard protocol
of collecting the necessary data. The process commenced with securing ethical
clearance from the University of the Immaculate Conception Research Ethics
Committee. Upon approval, the Dean of the Graduate School subsequently
endorsed it. The ten dimensions of research ethics include social value, informed
consent, vulnerability considerations, risk-benefit assessment, privacy and
confidentiality, justice, transparency, researcher qualifications, adequacy of
facilities, and community involvement. Letters requesting research were sent to
the managers or heads of the offices of the purposely chosen commercial banks in
Davao City. collection, the researcher ensured that participants’ work was not
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disturbed. The survey was self-administered by the respondents, with the
researcher providing instructions and clarifications whenever necessary.

To accommodate participants' work schedules, the survey was made
available both on-site and remotely, enabling employees to complete it at their
convenience. Participants were given ample time to independently assess the
ICF and survey form. Prior to survey administration, respondents were oriented
to the purpose of the study, the contents of the informed consent form, their
rights as research participants, the extent of their participation, and their right to
withdraw from the study without penalty. Signed informed consent forms were
obtained before administering the survey questionnaires. They had the freedom
to answer all questions, take breaks, request clarification, or withdraw from the
survey without penalty. Once the desired number of responses was collected, the
data were encoded, organized, and tabulated with the guidance of a statistician.
It was then analyzed using the appropriate statistical methods. The data
collection process took the researcher two weeks to complete.

RESULTS AND DISCUSSION
Investment Decision Behavior, Financial Literacy, and Emotional Biases

Table 1 shows that investment decision behavior among bank clients is
high, with an overall mean of 3.84, indicating that clients actively follow sound
investment practices. This reflects their ability to make informed decisions and
adjust strategies based on financial knowledge and market signals, demonstrating
strong engagement and sophistication. The standard deviation ranged from 0.74 to
0.90, showing some variation in responses. Items scoring below 1.0 indicate
response consistency. Notably, the item pertaining to believing that making
investment decisions is aided by financial literacy, defined as knowing about
money management, obtained a very high rating of 4.24. It implies that the bank
clients strongly recognize the importance of having sufficient financial literacy
when making investment decisions. This supports Ariwangsa et al. (2024), who
found that higher financial literacy enhances investment decision-making and
management. Meanwhile, respondents who preferred an investment regularly
mentioned or promoted in the media had the lowest mean score of 3.50, which
was described as high. This suggests that bank clients’ investment decisions are
not primarily influenced by media coverage, though it does have some impact.
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Table 1
Status of Investment Decision Behavior, Financial Literacy, and Emotional Biases
Variables and Indicators Mean SD Description
Investment Decision Behavior 3.84 0.80 High
Preferring to invest money into a Current Account 3.53 0.90 High

Savings Account (CASA) deposit than any of the other
investing options offered.

Deciding to purchase an investment is based on the 3.99 0.78 High
company's past performance, including past returns.
Company's or business's fundamentals such as 3.94 0.74 High

dividend payments, cash flows, and earnings growth as
the basis for investment purchasing selections.

Preferring to purchase investments with high rates of ~ 4.00 0.79 High
return.,

Preferring to purchase an investment that is recently 3.69 0.80 High
outperforming the market.

Choosing to purchasce an investment that was less 3.76 0.77 High
expensive recently in anticipation of large future returns.

Preferring to purchase investments that are recently 3.90 0.76 High
remained secure

Choosing to prefer an investment that is being  3.50 0.87 High
regularly mentioned or promoted in the media.

Believing that making investment decisions is being 4.24 0.78 Very High

aided by financial literacy, defined as knowing about
money management.

Financial Literacy 3.83 0.87 High
Financial Knowledge 3.83 0.88 High
Financial Behavior 3.86 0.91 High
Financial Awareness 4.31 0.75 Very High
Financial Attitude 3.32 0.93 Moderate

Emotional Biases 3.58 0.83 High
Loss Aversion Bias 3.72 0.90 High
Status Quo Bias 3.55 0.75 High
Overconfidence Bias 3.63 0.79 High
Self-control Bias 3.34 0.89 Moderate
Regret Aversion Bias 3.68 0.82 High

Presented the concept of financial literacy as measured in five indicators,
which are financial knowledge, financial behavior, financial awareness, and
financial attitude. Based on the data, financial literacy is high, with an overall
mean of 3.83 (evident) and a standard deviation of 0.87, indicating consistent
responses. The results imply that the majority of bank clients have a strong
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understanding and practical application of financial concepts, enabling them to
efficiently manage resources, make well-informed investment decisions, and
exhibit positive financial attitudes. Financial Knowledge scored a mean of 3.83
(high) with a standard deviation of 0.88, indicating that bank clients are
well-informed about investment products, market dynamics, risk assessment, and
diversification. This enables them to make informed investment decisions and
manage risk effectively. These findings align with Pathirannahalage and
Abeyrathna (2020), which suggests that individuals with strong financial
knowledge tend to manage their finances more efficiently.

Notably, financial behavior has a mean rating of 3.86 (evident), which
falls on the higher end, with a standard deviation of 0.91. This suggests a strong
tendency among respondents to manage their finances responsibly, including
keeping track of their expenses, sticking to a budget, avoiding debt for
non-essential spending, and making a point to save money even when times are
tough. This aligns with the study by Bhushan and Medury (2014), which
emphasized that financial behavior positively influences how people handle their
money by setting budgets, making timely bill payments, and regularly saving
money, all of which are essential for both general well-being and financial
security.

Followed by the financial awareness indicator, which has a mean of 4.31
(very evident), it was characterized as very high, with a standard deviation of
0.75, indicating a very evident level of financial awareness and strong recognition
of the importance of financial education in making informed investment
decisions. This result was supported by the study by Krisanto and Gusaptano
(2020), which found that by keeping clients informed and aware of the importance
of financial education, opportunities, and risks, clients with good financial
awareness are able to make better investment decisions.

Also, the financial attitude, with a mean of 3.23 (fairly evident), was
described as moderate, with a standard deviation of 0.93. This means that bank
clients demonstrate a neutral outlook and a responsible mindset towards financial
matters. These findings are consistent with Bhushan and Medury (2014), who
emphasized that financial attitudes significantly influence individuals' financial
planning, saving practices, and investment-related behaviors, ultimately shaping
sound financial decision-making.
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Moreover, the emotional biases data showed a favorable mean score of
3.58, indicating that bank clients have a strong awareness of their emotional
tendencies in investment decisions. The consistent pattern, reflected by a standard
deviation of 0.83, suggests similar experiences among clients regarding emotional
influences on financial behavior. These findings support Kumar and Chaurasia
(2024) by showing that emotional biases significantly affect investment decisions
and by emphasizing the importance of recognizing and managing these biases to
improve investment outcomes.

It is worth noting that loss aversion recorded the highest mean score of
3.72 (favorable and high), indicating that bank clients are more emotionally
impacted by potential losses than equivalent gains. This often leads to hesitation
in making rational investment decisions, underscoring the need for financial
education on managing emotional reactions to risk. These findings align with
Rahawarin (2023), who noted clients’ tendency to avoid choices with possible
losses, and Liberto (2024), who emphasized that loss aversion bias makes losses
feel more psychologically significant than comparable gains.

The status quo bias among bank clients is high (mean = 3.55), indicating
that many prefer to maintain their current financial or investment situations
despite potential benefits from change. This aligns with Akinkoye and Bankole’s
(2020) findings that clients tend to resist change and stick to familiar choices,
which may lead to holding outdated or less advantageous investment portfolios
and missing better opportunities.

The overconfidence bias among bank clients is high (mean = 3.63),
suggesting that many overestimate their investment knowledge and skills. This
supports Seraj et al. (2022), who found that while financial literacy improves
investment decisions, overconfidence also plays a key role. Similarly, Sattar et al.
(2020) highlight that although confidence aids investment judgments, excessive
confidence can cause investors to overlook risks, increasing chances of failure and
leading to excessive trading.

Notably, self-control bias received the lowest mean score of 3.34 (still
favorable and high), indicating many bank clients struggle to maintain discipline
in achieving their investment and savings goals. This aligns with Akinkoye and
Bankole (2020), who found that clients often prioritize short-term gratification
over long-term savings, reflecting significant self-control challenges in financial
management.
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Also, the Regret Aversion bias indicator obtained a mean score of 3.68
(favorable), described as high, with a standard deviation of 0.82, indicating that
many respondents let their investment decisions be heavily influenced by their
fear of regretting them later. These findings are consistent with Ritika and Kishor
(2020), who emphasized that emotional biases are inherent psychological
tendencies that influence financial judgments and investment-related behaviors.

Correlations Between Variables

The data in Table 2 shows the relationship between financial literacy
(independent variable), investment decision behavior (dependent variable), and
emotional biases (mediating variable). It can be noted that financial literacy and
investment decision behavior have a significant, moderate positive relationship (r
= 0.526, p < .05). The findings suggest that bank clients with a higher level of
financial knowledge are more likely to make thoughtful, sound investment
choices. The study also highlights a moderate positive relationship between
emotional biases and investment behavior (r = 0.601, p .05), showing that
emotions play a significant role in shaping investment decisions. Additionally, the
study found a moderate positive correlation (r = 0.369, p <.05) between financial
literacy and emotional biases. This suggests that more financially literate clients
are better equipped to manage emotional biases, helping them make more rational
and effective investment decisions.

Table 2
Correlations Between Variables

Paired Variables

R p-value Remarks
Financial Literacy and 526 001 Significant
Investment decision behavior
Emotional Biases and .601 001 Significant
Investment decision behavior
Financial Literacy and 369 001 Significant

Emaotional Biases

The results align with Dureha and Jain (2022), who found a strong link
between financial literacy and emotional biases, showing that financially literate
bank clients are better at recognizing and managing emotional influences, leading
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to more rational and successful investment decisions. Similarly, Youssef et al.
(2021) reported that financial literacy reduces emotional biases such as fear,
overconfidence, and regret among investors. Together, these studies emphasize
that financial literacy plays a crucial role in minimizing emotional biases and
supporting more informed, logical investing choices.

Mediation Analysis

The data in Table 3 shows that financial literacy significantly influences
investment decision behavior both directly (B = 0.467) and indirectly through
emotional biases ( = 0.304). This means that higher financial literacy not only
promotes wiser investment decisions but also helps clients better manage
emotional biases, improving decision-making. The total effect of financial literacy
on investment behavior is strong (p = 0.770), underscoring its crucial role.

Table 3
Mediation Analysis of Emotional Biases on the Relationship Between Financial
Literacy and Investment Decision Behavior

Independent Variable (IV) = Financial Literacy
Dependent Variable (DV). = Investment decision behavior
Mediating Variable (MV). = Emotional Biases
Standardized Standard p-
Beta (p) Error value
Direct Effects (IV — DV)
Financial Literacy on Investment decision 0.467 0.046 <.001
behavior
Indirect Effects (IV— MV — DV)
Financial Literacy — Emotional Biases 0.304 0.035 <.001
— Investment decision behavior
Total Effects (IV — DV)
Emotional Biases — Investment decision behavior 0.770 0.048 <.001
Path Coefficients
Emotional Biases — Investment decision behavior 0.611 0.045 =001
Financial Literacy — Investment decision 0.467 <.001
- g 0.046
behavior
Financial Literacy — Emotional Biases 0.497 0.043 <.001
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R-Squared
Investment decision behavior 0.556
Emotional Biases 0.236

The model explains 55.6% of the variance in investment decision
behavior (r2 = 0.556), indicating that financial literacy and emotional biases
together are key drivers of investment decisions. Additionally, financial literacy
accounts for 23.6% of the variance in emotional biases (12 = 0.236), indicating it
contributes to bias management but is not the sole factor. The high 12 values
confirm that the model fits the data well.

Path Plot

The Path Plot in Figure 1 shows that financial literacy significantly affects
investment decision-making behavior, both directly and indirectly through
emotional biases. Financial literacy has a direct, positive impact on investment
decisions (B = 0.47), indicating that financially literate bank clients tend to make
more rational investment choices. Indirectly, financial
literacy influences emotional biases (fp = 0.50), which in turn affect investment
decisions (B = 0.61), indicating that financial literacy improves investment
behavior by helping regulate emotional biases. The model also reveals
unexplained variances: 15 percent for emotional biases, meaning 85 percent is
explained by financial literacy, and 13 percent for investment decision behavior,
meaning 87 percent of its variation is accounted for by the combined effects of
financial literacy and emotional biases. The Mediation Analysis and Path Plot
Model both confirm that emotional biases significantly mediate the relationship
between financial literacy and investment decision behavior.

The mediation analysis shows a strong direct effect of financial literacy
on investment decisions (B = 0.467), which the path plot model supports with a
similar coefficient (0.47). This indicates that individuals with higher financial
literacy are more likely to make informed and sound investment choices.
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Figurel
The Path Plot on the Significance of the Relationship between Variables
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Furthermore, the mediation analysis shows a significant indirect effect of
financial literacy on investment decisions through emotional biases (standardized
estimate = 0.304). This is supported by the path plot, which shows a strong link
between financial literacy and emotional biases (B = 0.50) and between emotional
biases and investment decision behavior (B = 0.61). Together, these findings
indicate that improved financial literacy helps individuals manage emotional
biases, leading to more rational and informed investment decisions. High r2
values in both analyses demonstrate the model’s robustness: the mediation model
accounts for 55.6 percent of the variance in investment decision behavior, with
financial literacy and emotional biases combined accounting for 23.6 percent of
the variance in emotional biases. Thus, financial literacy, directly and indirectly,
plays a significant role in shaping investment decision behavior.

The study confirms that while Modern Portfolio Theory (Markowitz,
1952) assumes investors are rational and seek optimal risk-return combinations,
Behavioral Finance argues that emotional and cognitive biases frequently disrupt
rational decision-making. This means that even well-informed bank clients can
make poor decisions if they do not manage emotional factors. Thus, successful
investing requires combining financial knowledge with emotional intelligence,
integrating both Behavioral Finance and MPT principles.

ISSN: PRINT 1656-0604 | ONLINE 2244-6532 |13



WERHL Vol. 34, No. 2

REFERENCES

Adil, M., Singh, Y., & Ansari, M. S. (2022). How financial literacy moderates the
association between behaviour biases and investment decision? Asian
Journal of Accounting Research, 7(1), 17-30.
https://doi.org/10.1108/AJAR-09-2020-0086

Ahmed, Z., Noreen, U., Ramakrishnan, & Abdullah, A. D. F. B. (2021). What
explains the investment decision-making behaviour? The role of financial
literacy and financial risk tolerance. Afro-Asian Journal of Finance and
Accounting, 11, 1-19.
https://doi.org/10.1504/AAJFA.2021.111814

Ang, L. C., Masanque, J. A., Nacario, J. C., & Paguntalan, R. M. (2023). The
effects of behavioral biases on investment decisions of Filipino
millennials and generation Z: Moderating role of financial literacy. De La
Salle University Animo Repository.
https://animorepository.dlsu.edu.ph/etdb_finman/68

Ansari, L., & Moid, S. (2013). Factors affecting investment behaviour among
young professionals. International Journal of Technical Research and
Applications, 1(2), 27-32.
https://www.ijtra.com/view/factors-affecting-investment-behaviour-amo
ng-young-professionals.pdf

Akinkoye, E., & Bankole, O. (2020). Effect of emotional biases on investor’s
decision making in Nigeria (Master’s thesis). International Journal of
Business and Management Future, 4(2), 22-32.
https://www.cribfb.com/journal/index.php/ijbmf/article/download/548/7
15

Ariwangsa, [Initials]., et al. (2024). Title of the article. Journal, Volume(Issue),
pages. https://doi.org/

Balmes, H. P. (2023). Sustainability of mobile banking as perceived by rural bank
clients in Sta. Cruz, Laguna, Philippines. Deleted Journal, 1(1),
3—6.https://doi.org/10.26480/jtwe.01.2023.03.06

Bagama, 1. (2024). Relationship between financial literacy and investment
behavior among millennials. American Journal of Finance, 9(1), 15-26.
https://doi.org/10.47672/ajf.1808

Bhushan, P., & Medury, Y. (2014). An empirical analysis of interlinkages between
financial attitudes, financial behavior and financial knowledge of salaried
individuals. Indian Journal of Commerce and Management Studies, 5(3),
58-64

ISSN: PRINT 1656-0604 | ONLINE 2244-6532 |14



WERHL Vol. 34, No. 2

Estrada, L., Meneses, S., Valencia, M., & Murcia, J. V. (2022). Characterizing
investment behavior among business students in Southern Mindanao,
Philippines. European Journal of Economic and Financial Research, 6(3),
1-15. https://doi.org/10.46827/ejefr.v6i3.1337

Gardi, B., Abdalla Hamza, P., Sabir, B. Y., Mahmood Aziz, H., Sorguli, S.,
Abdullah, N. N., & Al-

Kake, F. (2021). Investigating the effects of financial accounting reports on
managerial decision making in small and medium-sized enterprises.
SSRN.https://papers.ssrn.com/sol3/papers.cfm?abstract id=3838226

Harjan, S., Muhammed, M., & Kurdi, I. (2023). The investment decisions of
individual investors. 4th International Conference on Administrative &
Financial Sciences, 81-87. https://doi.org/10.24086/icafs2023/paper.902

Jain, J., Walia, N., Singh, S., & Jain, E. (2021). Mapping the field of behavioural
biases: A literature review using bibliometric analysis. Management
Review Quarterly. https://doi.org/10.1007/s11301-021-00215-y

Kocomnik-Mina, [Initials]. (2021). Title of the work. Journal, Volume(Issue),
pages. https://doi.org/

Krisanto, R.H., & Gusaptono, R. H. (2020). The impact of financial literacy on
investment decisions between saving and credit: Studies on Sharia Bank
customers in the special region of Yogyakarta. Journal of Economics and
Business, 3(4). https://doi.org/10.31014/aior.1992.03.04.291

Kumar, S., & Chaurasia, A. (2024). The relationship between emotional biases
and investment decisions: A meta-analysis. International Journal of
Innovation and Management Technology.
https://doi.org/10.1108/IIMTIJM-03-2024-0034

Kusumaningrum, T. M., Isbanah, Y., & Paramita, R. A. S. (2019). Factors
affecting investment decisions: Studies on young investors. International
Journal of Academic Research in Accounting, Finance and Management
Sciences, 9(3), 10-16. http://dx.doi.org/10.6007/IJARAFMS/v9-13/6321

Liberto, D. (2024). Loss aversion: Definition, risks in trading, and how to
minimize. Investopedia.
https://www.investopedia.com/terms/l/loss-psychology.asp

Markowitz, H. M. (1952). Portfolio selection. The Journal of Finance, 7(1),
77-91. https://doi.org/10.1111/.1540-6261.1952.tb01525 x

McCombes, S. (2019, May 15). Descriptive research: Definition, methods, and
examples. Scribbr.
https://www.scribbr.com/methodology/descriptive-research/

Mugo, E. (2016). Effect of financial literacy on investment decisions among
savings and credit co-

ISSN: PRINT 1656-0604 | ONLINE 2244-6532 |15



WERHL Vol. 34, No. 2

operative societies members in Nairobi. Repository document.
http://41.89.49.13:8080/xmlui/handle/123456789/1191

Niyozovna, N. 1., & Azimov, O. O. (2021). The role of investment and
modernization in the development of the Uzbek economy. Research
Journal of Analytical Inventions, 2(1), 140-145.

Park, [Initials]., & Jang, [Initials]. (2021). Title of the article. Journal,
Volume(Issue), pages. https://doi.org/

Pathirannahalage, S., & Abeyrathna, G. M. (2020). Factors affecting to personal
financial management behaviours of government employees in Sri Lanka.
International Journal of Scientific and Research Publications, 10(5),
761-767. https://doi.org/10.29322/ijsrp.10.05.2020.p10188

Rahawarin, F. R. (2023). The Effect of Loss Aversion Bias and Regret Aversion
Bias on Financial Decisions with Financial Literacy as an Intervening
Variable. Accounting and Finance Studies, 3(1), 301-314.
https://doi.org/10.47153/afs31.5512023

Ritika, & Kishor, N. (2020). Development and validation of behavioral biases
scale: A SEM approach. Review of Behavioral Finance. Advance online
publication. https://doi.org/10.1108/RBF-05-2020-0087

Sattar, M. A., Toseef, M., & Sattar, M. F. (2020). Behavioral finance biases in
investment decision making. International Journal of Accounting Finance
and Risk Management, 5(2), 69—76.
https://doi.org/10.11648/j.ijafrm.20200502.11

Singh, [Initials]. (2023). Title of the work. Publisher/Journal. URL/DOI.

Stangor, C., & Walinga, J. (2019). Introduction to psychology—1st Canadian
edition. BCcampus Open Education.
https://opentextbc.ca/introductiontopsychology/

Suresh, G. (2021). Impact of financial literacy and behavioural biases on
investment  decision-making. FIIB  Business Review, 13(3),
231971452110354.https://doi.org/10.1177/23197145211035481

Tinguha, L., & Ybanez, R. (2023). Determinants of investment decisions among
retirables: Towards an investment planning model. JPAIR
Multidisciplinary Research, 51, 88—108.
https://doi.org/10.7719/jpair.v51i1.218

Weixiang, S., Qamruzzaman, M., Rui, W., & Kler, R. (2022). RETRACTED: An
empirical assessment of financial literacy and behavioral biases on
investment decision: Fresh evidence from small investor perception.
Frontiers in Psychology, 13. https://doi.org/10.3389/fpsyg.2022.977444

Yesildag, E. (2017). Afyonkarahisar ve Kiitahya illerindeki hisse senedi
yatirimcilarinin profili veyatirim kararlarini etkileyen faktorlerin analizi.

ISSN: PRINT 1656-0604 | ONLINE 2244-6532 |16



WERHL Vol. 34, No. 2

The Journal of Academic Social Sciences, 53, 257-277.
https://doi.org/10.16992/AS0S.12693

Youssef, A., Tantawi, P., Ragheb, M., & Saeed, M. (2021). The effect of financial
literacy on behavioral biases of individual investors in the Egyptian stock
exchange. Corporate Governance and Organizational Behavior Review,
5(2, Special Issue), 120-134.
https://doi.org/10.22495/cgobrv5i2sipl

ISSN: PRINT 1656-0604 | ONLINE 2244-6532 |17



	ABSTRACT 
	This study explored the mediating effect of emotional biases on the relationship between financial literacy and investment decision behavior of bank clients in Davao City. A quantitative method employing a descriptive-correlational design and mediation analysis was employed, with 300 banking clients in Davao City as respondents, selected through the snowball sampling technique. Mean, standard deviation, Pearson’s r, mediation analysis, and path plots were used to analyze the study results. Results revealed that bank clients exhibit a high level of investment behavior, with financial literacy playing a significant role in their decision-making. Emotional biases were also high, with loss aversion most dominant, indicating a strong tendency among clients to avoid financial losses. Correlation and mediation analyses confirmed significant relationships among financial literacy and investment decision behavior, emotional biases and investment behavior, and financial literacy and emotional biases. The mediation analysis
	 
	 
	 
	 
	 
	 
	INTRODUCTION 
	 
	1.​What is the status of the investment decision behavior among bank clients? 
	2.​What is the status of the financial literacy among bank clients in terms of Financial knowledge; Financial behavior; Financial awareness and Financial attitudes. 
	3.​What is the status of the emotional biases among bank clients in terms of  Loss Aversion bias; Status Quo bias; Overconfidence bias; Self-control bias and Regret Aversion bias. 
	4.​Is there a significant relationship between Financial Literacy and Investment Decision Behavior; emotional biases and investment decision behavior and  Financial Literacy and Emotional Biases. 
	5.​Do emotional biases mediate significantly the relationship between financial literacy and investment decision behavior of the bank clients? 
	 
	METHODOLOGY 
	RESULTS AND DISCUSSION 
	 
	REFERENCES 

